LOGIC MODEL: THEORY OF CHANGE

INPUTS

What we invest!

e Time

e Money

e Partners

e Equipment
e Facilities
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OUTPUTS

What we do!

e Performances
e Exhibits

e Recordings

e Workshops

Who we reach!

Measurement of Process Indicators

OUTCOMES

Short

Change in:

e Knowledge
o Skills

e Attitude

e Motivation
e Awareness

Medium

Change in:

e Behaviors
e Practices

e Policies

e Procedures

Long

Change in:

e Environment

e Social
conditions

e Economic
conditions

e Political
conditions

Measurement of Outcome Indicators
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